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Obesity

Approval timelines of competitor drugs for 
obesity and weight-related complications
Methodology: Secondary research

Market: US, EU

Client: Big Pharma in Obesity

Study objective

o M360 carried out a secondary search to capture competitor 
company announcements from company websites or 3rd party 
sources, clinical trial registries regarding trial updates, regulatory 
updates of their competitor drugs

o Further, the above information was triangulated with our 
regulatory assumptions of trial duration, duration of submission, 
approvals etc

o The above approach was carried out for obesity indication and for 
WRCs to arrive at approx. base case approval timelines

Approach

Helped to support the client with 
strategic decision-making 
regarding project acceleration, 
or divestment based on realistic, 
data-driven timelines.

Business outcome

o To estimate the various competitor product approval timelines 
in obesity and weight-related complications (WRCs)

o To provide an overview of the competitor approval timeframe in 
comparison with the client’s product approval timelines

Approvals / 
launch estimation

Step 3
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